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Age-standardised mortality rate per 100,000

TRENDS BY INCOME GROUP

Mortality Rates by Deprivation Group
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What’s Been Changing About Scottish Drinking ?
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DISTRIBUTION OF CONSUMPTION IN SCOTLAND
1994 49% 51%
2008 65% 35%
2016 73% 27%
Clinic patients 88% 12%

(heaviest 25% 97% 3%)

Health Scotland 2013, Black Gill Chick 2011




30t April 4pm

8 hours to go.

Panic in the streets of
Glasgow?

Not really....




What would consumers notice ?
Changing Pack Sizes

9th April 2018

20 x 440ml cans 18t May 2018
@ 4.0% 15x 440 ml cans @ 4.0
70p per can 88p per can

40p per unit 50p per unit




What would consumers
notice ?
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20xBecks 275ml @ 4.8%
15xAmstel 300m| @ 4.1%
12xHeineken 330m| @ 5%
12xStaropramen 330m| @
5%

Using different bottle and
pack sizes to meet same
price points.
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BE CAREFUL WITH CONSUMPTION and SALES DATA !!

How is collected and from whom?
Self Report Survey
Production or Taxation Volumes
Point of Sales Data from retailers
Purchase data from consumer panels.

Value of Sales or Volume of Product or Volume of Pure Alcohol

Seasonality, underlying economic trends, exceptional events
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SNP brings in minimum

ACRACKDOWN on cheap booze in
Scotland saw a massive increase
in the consumption of alcohol,
shocking figures show,

Minimum umit pricing was infro-
duced carlier this year as the main
plank of the Scottish Government's
battle to tackle problem drinking

But rather than cutting back,
in the three months after the law
came into force, Scots drank
significiantly more.

Overall, an additional 1.8 million
litres of booze - eguivalent to
four million cans of lager or more
than two million bottles of wine -
were drunk, compared with the
same time the previous year

The SNP promised that the
S0p per unit minimum on off-
licence sales would save lives
"‘Within months',

But far from reducing their
intake, people have moved onto
other drinks and are consuming
even more. According to data spe-

By Gareth Rose
SCOTTISH POLITICAL EDITOR

cialist Nielsen, drinkers north of
the Border spent 14 per cent more
on booze and put away
4 per cent more in the first three
months the law was in force,

The valume of alcohol consumed
from shops - as opposed to pubs,
restaurants and nightclubs, which
were not affected by minimum
pricing - was the highest recorded
during the three years for which
Nielsen can provide data,

In May, June and July this year
shoppers spent £287.4 million on
55.4 million litres of alcoholic
drinks, compared with £252.1 mil-
lion on 53.7 million litres in the
same period last year

There has been a surge in vodkas,
gins and ready mixed drinks, such
as cans of gin and tonic or rum and
coke. And while there has been a

34 per cent shift away from cider
- one of the main targets of
minimum unit pricing - there has
been an equivalent rise in sales of
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It is hugely embarrassing for
Ministers, who have insisted for
vears that minimum pricing would
cut consumption and save lives, In

imum, set in 2012, mai.' now be out
of date, Calls for it to be increased
will only become louder, if
consumption continues to rise
1€ML LOOpCT, O MIElsen, said
‘In the first three months following
the legislation’s introduction, the
value of alcohol sales in Scotland
grew by 14 per cent, in part driven
by a 10 per cent increase in prices.
‘Imerestingly, volume sales in

‘inimum pricing is not
having the desired effec’

2013, then SNP Health Secretary
Alex Neil said: ‘Minimum pricing
will begin saving lives within
manths of its introduction.’
Ministers also pointed to research
which claimed it would save 392
lives in its first five years. How-
ever, they have more recently
admitted that the S0p per unit min.
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the off-trade also increased, by
'/

The 5cottish Tories warned the
Government may need to think
apain about how it tackles the
nation's aleohol El'nhlﬂns.

Miles Briggs, scottish Conserva-
tive health spokesman, said:
‘Although early days, these find-

DRIVENTO

pricing... so Scots buy an
extra 2m bottles of wine!

ings suggest that minimum unit
pricing is not having the desired
effect of actually reducing aleohol
consumption in Scotland.”

However, retailers warned
against increasing the minimum
price further.

Ewan MacDonald-Russell, of the
Scottish Retail Consortivm, said:
“The policy should be evaluated at
Slp over a representative time-
frame to understand what the long-
term implications are,

1t would be knee-jerk policymak-
ing of the worst kind to look at
changing the price so soon after
this policy was implemented.’

The Scottish Government said it
will not know if the policy is a
success for five vears.

DRINK »




WHAT DOES (Partial) 2018 POINT OF SALES DATA TELL US?
(With 8 months with MUP, 4 months without)

Sales rose in England by 3% and fell in Scotland by 3%

Scotland
On Sales fell by 8 units / Off Sales fell by 23 units per adult/yr

England
On Sales fell by 5 units / Off sales rose by 18 units per adult/yr.

Scotland > England consumption gap in 2010 was 21%.
in2018 was 9%.



Litres per adult

Volume of pure alcohol sold per adult in Scotland and England & Wales, by trade
sector, 1994-2018
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Source: Nielsen/CGA sales dataset (off-trade sales from 2011 onwards adjusted to account for the
loss of data from discount retailers; see Appendix 1 for more details).
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WHAT DOES CONSUMER PURCHASE PANEL DATA TELLUS?

@8 orenaccess  Immediate impact of minimum unit pricing on alcohol purchases
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ABSTRACT

OBJECTIVE

To assess the immediate impact of the introduction
of minimum unit pricing in Scotland on household
alcohol purchases.

DESIGN
Controlled interrupted time series analysis.

SETTING
Purchase data from Kantar Worldpanel’s household
shopping panel for 2015-18.

PARTICIPANTS

5325 Scottish households, 54807 English
households as controls, and 10040 households in
northern England to control for potential cross border
effects.

INTERVENTIONS

Introduction of a minimum price of 50p (£€0.55;
$0.61) per UK unit (6.25p per gram) for the sale of
alcohol in Scotland on 1 May 2018.

MAIN OUTCOME MEASURES

Price per gram of alcohol, number of grams of alcohol
purchased from off-trade by households, and weekly
household expenditure on alcohaol.

RESULTS

The introduction of minimum unit pricing in
Scotland was associated with an increase in
purchase price of 0.64p per gram of alcohol (95%
confidence interval 0.54 to 0.75), a reduction in
weekly purchases of 9.5 g of alcohol per adult per

household (5.1 to 13.9), and a non-significant
increase in weekly expenditure on alcohol per
household of 61p (-5 to 127). The increase

in purchase price was higherin lowerincome
households and in households that purchased

the largest amount of alcohol. The reduction in
purchased grams of alcohol was greater in lower
income households and only occurred in the top
fifth of households by income that purchased the
greatest amount of alcohol, where the reduction
was 15 g of alcohol per week (6 to 24). Changes in
weekly expenditure were not systematically related
to household income but increased with increasing
household purchases.

CONCLUSIONS

In terms of immediate impact, the introduction of
minimum unit pricing appears to have been successful
in reducing the amount of alcohol purchased by
households in Scotland. The action was targeted, in
that reductions of purchased alcohol only occurred in
the households that bought the most alcohol.

Introduction

Alcohol is the seventh leading risk factor for ill health
and premature death globally, and causally related to
a wide range of acute and chronic health outcomes.'?
In the United Kingdom, alcohol is the sixth most
important risk factor after tobacco, dietary risks,
high body mass index, high blood pressure, and high
fasting plasma glucose.* As part of a comprehensive



Customer Recorded Sales Data 2018
Scotland England Comparison
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Grams of alcohol purchased per
adult per household, aggregated
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Fig 2 | Plot of grams of alcohol purchased per adult per household aggregated by week, difference Scotland minus
England, by week (1=first week of 2015; 208=last week of 2018). Vertical line=introduction of minimum unit price,
week 174

O’Donnell, Anderson et al
BMJ 28t Sept 2019



Customer Recorded Sales Data 2018
Scotland England Comparison
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Fig 4 | Coefficients for changes in grams of alcohol purchased per adult per household,
aggregated by week (main analysis, Scotland minus England), by purchasing fifths
(lowest to highest from left to right) and income fifths (lowest to highest from left to
right). Whiskers=95% confidence intervals

O’Donnell, Anderson et al
BMJ 28t Sept 2019



WHAT DO WE KNOW SO FAR?

Scottish off sales down in 2018 (with 8 months of MUP)

Scottish purchases down in 2018 almost all in 20% heaviest buyers.
No evidence of “punishing responsible drinkers.”

For 2018 mortality data 1% increase in alcohol specific mortality
Falls in deprived areas (eg Glasgow), rise in wealthy areas.
Fall in men, rise in women.
Fall in ARLD deaths, rise in Mental and Behav disorder deaths.



WHAT NEXT ?

Hospital Admission data for April 18-March 19 in November 2019
Mortality data for 2019 in June 2020.

Several studies still to come. Homeless, heavy drinkers, market impact.

Review of Scottish MUP level in 2020.

Scotland / Wales  58c per 10mls/8g alcohol
Ireland 80c
Australia NT 64c

“Sunset Clause” assessment by Scottish Parliament in 2023.

What can be done to improve sales and consumption data?
Accurate volumes by pure alcohol (including cross border)
Regional distribution (Inequalities)
Predictable variation. Seasonality, weather, major event.



FINANCIAL TIMES
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Scotland calls time on cheap super-strength
booze

Flagship SNP poficy saeks to lead way in battle to curb problam drinking
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The drinks industry, which battled minimum pricing all the way to the UK

Supreme Court, also seems ready to put opposition aside for now.

wan Manees: Wi passionately want pecphe to deink Defer, not mose, and Shat's how we oreahe value' € Bryan van der
fentBloombem

Speaking in Edinburgh earlier this month to announce a £150m investment in
new whisky visitor attractions, Ivan Menezes, chief executive of Diageo — the

world's biggest drinks group — said he was “not concerned” about the policy.

“We passionately want people to drink better, not more, and that's how we

create value,” he said.
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